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CHAPTER I 
INTRODUCTION 
A.  Background of Study 
Persuasion represents an intentional attempt to influence the audience, along 
with an accompanying awareness that the persuadee has a mental state that is 
susceptible to change. In persuading, people will need strategies to influence the 
interlocutors to follow and believe what the speaker said. A speaker should have the 
ability of speaking and way to convince their interlocutors. The speaker should be 
able to make people agree with the speakers, so that she/he must not talk effortless. 
This is supported by various  reviews that examine about the persuasive itself. 
Shabani (2018) found out that the author of „The Bluest Eye‟ used three persuasive 
strategies in the character‟s utterences to convince the reader towards racial appeal 
which are ethos, pathos, and logos. She concluded that the author need to used 
persuasive strategies in persuading the reader about racial appeal. 
Persuasive is applied in many areas, like in commercial, education, politic, 
social advertisement, also in the entertainment such as talent show. Several 
researchers explored and proved the use of persuasive strategies in many areas, such 
as Argyropoulou (2017) who identified the use of persuasive strategies in the field of 
education. He found out that Greek second language students on 2005-2006 who 
wrote in the Italian language were influenced by their persuasion conventions.  In the 
area of advertisement, Mukarromah (2016), found that there are six kinds of 
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persuasive strategies used in slogan of Iphone advertisement. They are 
rationalization, identification, hypnotic, conformity, compensation, and displacement 
strategy. She proved how important the use of persuasive strategies in the area of 
advertisement. 
Therefore, persuasion uses language for communication because the purpose 
in persuasion process is to make people follow the message and do what the speaker 
wanted. Moreover, persuasion process is called as a part of discourse analysis, and 
discourse analysis concerned with the language used for communication and how 
addressee worked in linguistic message in order to interpret them (Brown and Yule, 
1983). For instance,  in political area, people use some proves and argumentations to 
persuade the society to choose him/her. This has been investigated by Altikriti 
(2016). He found out the use of persuasive speech act in Barack Obama‟s Inaugural 
Speeches and showed a marked use of multiple persuasive in the political area. He 
concluded that political persuasion is important part of any society where 
communicators try to convince the others to change their beliefs or behavior in 
considering a political issue via messages with a sense of free choice. Based on the 
explanation above, it can be said that persuasive strategies is important in the society.  
In Islam, also the researcher sees the importance of persuasive strategies 
seeing how persuasive used in spreading the religion through preaching or dakwah. 
Based on Qur‟an, persuasive itself is a thing that is recommended. Qur‟an teaches 
Muslems to persuade people by using good words and good advice.  
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There are several verses and hadists which mention about how to persuade 
people in good way. One of them is in Surah An-Nahl:125 : 
 ُْعدا﴿... ُنَسَْحأ َيِه يِتَّلاِب ْمُهْلِداَجَو ِةَنَسَحْلا ِةَظِعْىَمْلاَو ِةَمْكِحْلاِب َِّكبَر ِلِيبَس ىَلِإ ١٢٥﴾ 
Translation :  
“ Call (human) on the path of your God with good lessons and good wisdom and 
refute them in a good way,…” {An-Nahl:125}(Tafsir Al-Mishbah, 2011) 
 This verse is a verse addressed to prophet Muhammad SAW. Muhammad 
SAW ordered to continue his efforts in the path that Allah SWT has showed to teach 
Islam to the human with good wisdom, good words, and refute them, whoever 
refused or doubted the teachings of Islam, in the best way. (Shihab, Tafsir Al-
Mishbah, 2011). 
The verse above proves that persuasive strategies are even highly 
recommended in the Qur‟an, that is why the researcher is interested in analyzing 
about persuasive strategies. This study is a study about persuasive strategies that are 
used by the Coaches in some videos of the blind audition of The Voice USA 2018. 
The Voice USA 2018 was one of the popular talent show in the world in 2018 that 
broadcasted from February 26 – May 22, 2018 on NBC. This talent show was 
looking for the talented singer. This talent show was famous for it's mentoring 
system. In the blind audition, the Coaches would turn around and would not see the 
contestant sing, they just heard the contestants voice and if they like the contestant‟s 
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voice, the Coaches would push the button in front of them and they would see the 
contestant‟s face. If only one of the Coaches who pushed the button then 
automatically the contestant will be mentored by the Coach who pushed the button. 
But, if there is more than one Coaches who pushed the button, they would give their 
best persuasion to be chosen by the contestant.  
The difference of this study from the previous studies which are included in 
chapter two is the object of this study, the Coaches of The Voice USA 2018. The 
Coaches as the object of this research are Adam Levine, Alicia Keys, Kelly 
Clarkson, and Blake Shelton. The researcher chooses to analyze persuasive strategies 
used by the Coaches in The Voice USA 2018, because in this talent show, the 
Coaches will fight in their persuasion. The reasearcher found out this topic is 
important to be analyzed because different space and time of the use of persuasive 
strategies in the previous studies which are included in the chapter two and this study 
can show the reader the importance and the use of persuasive strategies in many 
areas. This study is trying to make an investigation in more comprehensive and focus 
on the objects utterences more by using Aristotle‟s persuasive strategies. 
B. Research Questions  
Based on the preceding background the researcher needs to answer the following 
questions : 
1. What kind of Persuasive strategies that is used by the Coaches in the blind 
audition of The Voice USA 2018 ? 
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2. How are the persuasive strategies expressed by The Coaches in the blind 
audition of The Voice USA 2018? 
C. Research Objectives 
This study is mainly aimed to achieve the following objectives : 
1. To identify the kinds of persuasive strategies used by the Coaches in the blind 
audition of The Voice USA 2018. 
2. To analyze how the persuasive strategies expressed by the Coaches in the 
blind audition of The Voice USA 2018.  
D. Research Significance 
The study gives both theoretical and practical contribution. Theoretically, the 
result of this study is expected to expand the theoretical of persuasive strategy used 
especially in the context of language and in communication. Besides that, it is 
expected to give information about persuasive strategies includes in the form of 
word, sentence, and phrase. Practically, this study is also expected to give more 
understanding about persuasive strategy and its role in linguistics, for the readers and 
the students, especially for English and Literature students. It is also supposed to be 
reference of persuasive strategies for future researcher. 
E. Research Scope 
This research is a study on persuasion that especially reviews on Persuasive 
strategies. The researcher focuses on studying persuasive strategies in The Voice 
USA 2018. The researcher analyzed  twelve videos of The blind audition in The 
Voice USA 2018. The researcher only focused in twelve videos of the blind audition 
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which the contestants choosed by more than one Coach, the videos that was taken are 
videos with more than three million views on the official youtube account of The 
Voice with an average duration of four-eight minutes.  
Researcher didn‟t analyze the videos where the contestant only chosen by one 
Coach because in the videos, the Coaches will not give out their persuasion and the 
contestant automatically will be mentored by the Coach who choose the contestant 
because the contestant has no choice. 
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CHAPTER II 
REVIEW OF LITERATURE 
This chapter consists of two parts, previous study and theory related to the 
topic. The theory related to the topic contains of persuasion and the theory that the 
researcher uses. In which the researcher supplies rhetoric, persuasion, and Aristotle‟s 
persuasive strategies. The previous studies, which provide some related studies done 
by other people and convey the difference of the study from previous study.  
A. Previous Studies  
 In this research, the researcher thought it is necessary to include the previous 
research because it can be used as a comparison, and in addition the researcher can 
also use it as a development of ideas. There are several previous studies which are 
relevant with this topic that have been analyzed in the same field. The first is 
Shabrina (2016) who conducted the research entitled Persuasive Strategies Used in 
Hillary Clinton‟s Political Campaign Speech. She used qualitative method as her 
research design and used Aristotle‟s Theory in identifying the data. The result of her 
study, she found that persuasive strategies used by Hillary Clinton in her political 
campaign speech can be divided into three categories nam ely Ethos, Phatos, and 
Logos. 
Altikriti (2016) in his linguistic journal investigated on Persuasive Speech 
Acts in Barack  Obama‟s Inaugural Speeches (2009, 2013) and The Last State of the 
Union Address. This  study  focused  on  aiming  and  marking  the  speech  act  of  
persuasion  through  a comparative  investigation  to  Obama‟s  inaugural  speeches  
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(2009,  2013)  and  his  final  speech to  the  State  of  the  Union  (2016). He used 
both qualitative and quantitative method as his research design in this study. This 
study has examined and analyzed three selected political speeches as pieces of 
persuasive speech act with specific aims and intentions based on the adopted model 
of Bach and Harnish Taxonomy (1979 ). The  results  have  shown  a  marked  use  
of  multiple  persuasive speech  acts  with  a  total  number  (649)  where  some  of  
them  may  be  a  medium  for  another  in the  same  utterance.  Constative  speech  
acts  prevailed  over  other  speech  acts  representing (72%)  out  of  the  total  
whereas  directives  (16%),  commissives  (8%)  and  acknowledgements (4%) 
comprise the  least respectively. 
Another relevant study carried by Zainuddin (2010), in his thesis he 
investigated the type of persuasive strategies and the implementation process used by 
David Cameron in his political campaign speeches during 2009-2010 United 
Kingdom Prime Ministerial election. He used descriptive qualitative method as his 
research design and used Aristotle theory to analyze the data. He found out that 
David Cameron speeches were divided into three parts, those are Ethos, Pathos and 
Logos.  
 Aditama (2016) in his article journal „Persusasion in International journals : 
pragmatic analysis‟, he classified persuasive strategies and describe the hedging in 
persuasive sentences that is used by native and non-native English researchers in 
their international journal. His research is a descriptive qualitative research. He used 
documentation method with contant analysis technique. He analyzed the data using 
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Aristotle‟s persuasive strategies and hedging strategies by Hyland. He found out that 
native researchers used 481 persuasive strategies (100 %) , that consist of 186 Ethos 
(37,63 %), 132 Pathos (27,44 %), and 168 Logos (34,98 %). Non-native researchers 
used 397 persuasive strategies (100%) that consist of 157 Ethos (39,55%), 32 Pathos 
(8,06%), and 208 Logos (52,39%). While in the use of hedge strategies, native 
researcher used 803 Hedges (100%). That consist of 62 Attribute hedges (97,72%), 
463 Reliability hedges (57,66%), 149 Writer oriented hedges (18,56%), and 129 
Reader oriented hedges (16,06%). In other side, non-native researchers used 702 
hedges (100%), that consist of 46 Attribute hedges (6,54%), 411 Reliability hedges 
(58,46%), 13 Writer-oriented hedges (16,07%), and 133 Reader oriented hedges 
(18,92%). 
A journal entitled persuasive strategies in argumentative/persuasive discourse 
written in Italian by Greek second language learners that is written by Argyropoulou 
(2017) analized persuasive strategies in the area of education. The study focused on 
identifying persuasive discourse conventions in a specific context, that is a formal 
letter to a magazine, and argumentative essays using, and the interlanguage 
approach. In this study, he used Aristotle‟s rhetoric to identify the data analysis. He 
found out that Greek second language students/writers that write in the Italian 
language, were influenced by their own rhetorical conventions, and that proves that 
writing classroom in the SL learning procedure is totally absent. 
Based on the related previous studies included in this study, the researcher 
found that the similarities between the previous studies above and this study is the 
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use of the same topic which is the study on persuasion that especially review on 
persuasive strategies but in the different object areas such as advertisement, political 
speech and education and also the the previous studies which are included in this 
chapter have different space and time with this research. 
B. Rhetoric 
As the earliest authority on persuasive discourse, Aristotle‟s Rhetoric laid the 
foundation for most of the later Roman treatises on the subject. These treatises, 
which were written for the instruction of audience members of all classes, not just 
lawyers or politicians, “systemized legal analysis and suggested ways of effectively 
organizing and presenting commonplace arguments (McCormack,2014).  
Rhetoric is sometimes seen as synonymous with discourse, and often used 
interchangeably with ideology. Rhetoric is, however, distinguished by a focus on 
persuasion, and implicit in any definition of rhetoric is the notion of power 
(Brummett, 2000). Rhetorical studies are concerned with how language and other 
symbolic forms influence the way an audience thinks, feels or acts. Rhetoric sits in 
harmony with discourse, but is not necessarily a „subset‟ of discourse analysis 
(Green, 2004; Cyphert, 2010). Rhetorical analysis can assist to understand some of 
the reasons for the underlying social effects of discourse. 
Burke (1969) defined that rhetoric is both a deliberate form of persuasive 
communication, and an inevitable part of everyday interaction and communication. 
He also describe that wherever there is persuasion there is rhetoric. And wherever 
there is „meaning‟ there is „persuasion, for him, rhetoric is everywhere and includes: 
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“spoken and written discourse and less traditional forms of discourse such as sales 
promotion, courtship, social etiquette, education, hysteria, witchcraft, and works of 
art such as literature and painting. Aristotle‟s conception of rhetoric provides the 
foundation for rhetorical analysis, but Aristotle himself did not specify particular 
procedures for the analysis of persuasive communication. Herbert Simons points out 
that “part of the job of the rhetorical analyst is to determine how constructions of „the 
real‟ are made persuasive (Simons, 1990:11).  
Because of its several different approaches on literature and multiple denotations 
and connotations, Cline (2002) proposed four working definitions for classical 
rhetoric. The first relies in the academic sphere, having the theory, practice, and 
critique of effective written and oral communication. The second consider rhetoric as 
a social-political skill in language use, being used for the purpose of persuasion. The 
third consider as persuasive, stylistic features in language use. The last posits rhetoric 
as a form of energy of language, being “ever-present, pre-linguistic source of our 
ability to understand the persuasive intent of a message”. A broad definition cited by 
Corbett & Connors (1965) considers rhetoric as the art that deals with spoken or 
written discourse made to inform, persuade or motivate an audience. Rhetoric 
comprehends argumentative and expository discourses that seek to produce an effect 
on one person or group of persons. 
 Based on the explanation above, the researcher concluded that rhetoric is the 
art of communicating to persuade, inform, inspire, or entertains audiences that refers 
to the study and uses of written, spoken and visual language. 
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C. Persuasion  
Persuasion is an intentional way through one person to change the beliefs, 
attitudes, or conduct of any other person or organization of people through the 
transmission of few discourse (Bettinghaus & Cody, 1987). By studying this 
framework, speakers will generally achieve the information by people they talked to 
through the function of various strategies (Fairclough, 2001). Those consist of  
persuasion, that is a “kind of transformation”. Persuading people, converting their 
attitudes, transferring their perfect words alongside the discourse in mind (Diamond 
and Cobb, 1999). Persuasion additionally also refers to any way to persuade the 
movementsor decisions of others by means of writing or speaking of them. 
(Nothstine, 1989).  
Even though persuasion is an obtained shape of individuals communication, 
it is also common within the political system” (Mutz et al, 1999), considering the 
fact that persuasion in social suitable to have specific views about politics, there may 
be dependably a way to convince people to at least one aspect or any other. 
Therefore, the way to influence humans to change their beliefs will become a proper 
characteristic of political discourse (Mutz et al , 1999). Looking at the pragmatic 
side, speech acts might also discover the hidden motives and intentions in the back of 
the act of persuading humans. 
Simon (1976) has distinguished some persuasion components which are 
persuader and persuadee, message, media, response, effect, and environment. 
1. Persuader and persuade 
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 Persuader is a person or group that tell a message with a purpose to influence 
behavior, opinions, and beliefs of persuade in verbal or nonverbal communication. 
Meanwhile, persuade is a person or group that will be receive the message to 
influence them, in short persuade is a person or group that will be convinced by the 
persuader. 
2. Message 
  Message is what is expressed by the communicator trough words, gesture, 
and tone. The message includes disposition when communicating, argumentation and 
consideration. 
3. Media 
 Media is influenced by persuader to communicate with people in formal or 
informal, in face to face or through other media. Generally in communication, 
persuasion communication tends to use many kinds of media. 
4. Response 
 Response is the answer or reaction that is coming from the communication or 
from the message itself. Response also can be divided as reply or behavior which is 
made. Response can be internal or external. Internal response is the reaction that 
comes from the communication because of the message delivered by the persuader is 
not understood as the persuader wish. External response can be straightforward or 
delayed. A straightforward response usually happens in a face to face 
communication. Delayed response usually happens in media communication . 
5. Effect 
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 Persuasive communication effect is the change that happens to the persuade 
as a consequence of receipt of message through communication process. Effect that 
happens can be as changing in attitudes, opinions, or behavior. In persuasive 
communication, the change of attitudes, opinions, or behaviuor to the persuade is the 
main goal.  
6. Environment 
 Environment of persuasive communication is the situational context where 
the persuasive communication happens. The context can be seen as the backround 
and physical of where the persuasive communication happens.  
Because as it is already references earlier than, studies on persuasion has 
historically being the passion of rhetorical and mental strategies while research of the 
phenomenon in pragmatics are not unusual and many from the phenomenon targeted 
on extraordinary fields together with commercials and courtrooms. The reason in the 
back of this consideration is that the language cloth in each commercial and 
persuasive feature on the court was important for evaluation of persuasion startegies. 
Rank (1988) provided a persuasive framework such as five step components of 
persuasive discourse : 
1. Getting Attention,   
2. Build the confidences,  
3. Stimulate the desire,  
4. Urgency stressing, and  
5. Seeking for response. 
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Persuasive Evaluation delivered by Hardin (2001) to discourse in Spanish 
Language marketing and commercial through joining the discoveries of both Rank‟s 
(1988) and Leech‟ (1966). The observation turned into relied in three primary 
persuasive purposes:  
(a) Memorability,  
(b) Force, and  
(c) Participation.  
In other words, the aim was to make the audience remember the message, 
then force this factor in terms of the emotional and logical appeals which would 
eventually strengthen the message. Other studies dealt with the power of persuasive 
techniques in the courtroom. One of these studies was Barkley and Anderson‟s 
(2008) who realized that the persuasive effect of arguments lies in what is said and 
when they are said.  
Based on the perspective of pragmatics and social psychology, Taillard 
(2002) clarifies the interaction of both pragmatics and social psychology in 
persuasion and outlines a model for it. When a speaker wishes to persuade a listener 
to take a certain action, the listener can either accept or reject the speaker‟s 
suggestion. The issue of being persuaded or not depends on the „state‟. In other 
words, for conducting efficient communication, speakers need sufficient information 
about the social meaning of the linguistic forms or the knowledge of the social rules 
for language use. Dell Hymes (as cited in Paulston & Bruder, 1967) pointed out 
“communicative competence must include not only the linguistic forms of the 
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language but also knowledge of when, how, and to whom it is appropriate to use 
these forms”. Following the perspective, Schmidt and Richards (1980) explained the 
role of pragmatics as the study of how utterances used in interaction, particularly the 
relationship between sentences, the context and the situation in which utterances are 
applied. Cutting (2002) summarizes the role of pragmatics as “the written maxims of 
conversation that speaker follows in order to cooperate and be socially acceptable to 
each other”. Finally, the researcher can conclude that persuasion is how people 
convince other people to follow what the speaker said by using oral or written 
communication. In short, persuasion is always about the process changing someone‟s 
idea.  
D. Aristotle’s Persuasive Strategies 
In the seminal work The Art of Rhetoric, Aristotle (1967) presents three 
different persuasive strategies: logos (rational argumentation), ethos (reliability and 
credibility of the speaker) and pathos (emotional appeal). These three appeals aim to 
convince the addressee to reach “out of free choice” a goal desired by the addresser 
(Poggi, 2005). This is achieved by convincing the addressee of the high value of the 
perceived goal through the manipulation of their beliefs. In addition, Aristotle in 
Perloff (2003) recognized that speaker must adapt to their audiences using those 
factors which are most persuasive in the speeches delivered. 
1. Logos 
Human beliefs are linked to each other according to a set of relations such as 
cause/effect and goals/means. Logos is the proofs to support the argument. The more 
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reliable the connection between beliefs, therefore, the higher the degree of conviction 
with which those beliefs will be held. Showing people that newly proposed beliefs 
are highly consistent with their established beliefs in terms of cause/effect, 
goals/means, space or time, can trigger their logical analysis and make the 
argumentation coherent in their minds. Poggi (2005) identifies the use of logos as a 
logical, rational means of persuasion as the classical domain of argumentation. 
Most of people will believe in what speaker said when the speaker can give 
proofs or evidence and can give logical reason. In The Voice USA 2018, the Coaches 
needs to use logical reasoning to make the contestant trust and choose them. Here is 
an example of logos cited from St. Louis Community College (2015) : 
 
“ According to the Humane Society of the United States, nearly 1,000,000 
animals are abused or die from abuse every year.” 
Based on the example above, the researcher concludes that logos is a strategy 
to persuade people by using proofs and facts to support the argument. 
2. Ethos 
Aristotle in Perloff (2003) argued that Ethos is the nature of the 
communicator. It refers to the speakers character in front of the audience. Good 
image also important in this point. Drawing the addressee‟s attention to the 
credibility and reliability of the source constitutes another level of persuasion. The 
degree of trust that it will elicit in the addressee depends on the “personality and 
moral substance” (Cockcroft, 2004) of the persuader. 
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According to Poggi (2005), the trust that may be attributed to the source 
depends mainly on two features: benevolence and competence. A source is 
considered benevolent when it either shares the same goals as the addressee or, at 
least, does not intend to harm them. A high level of transparency and an intention to 
show the truth are required if the source is not to be accused of misleading. 
On the other hand, a source is considered competent when it has the power to 
pursue the goals being claimed or endorsed. The essence of ethos is the act of “self-
representation” (Poggi, 2005), or the way the persuader wants to represent their 
character to the audience. 
Cockcroft (2004) claims that ethos is the strongest appeal, since it expresses 
values shared by the persuader and the persuadee and is used to establish a rapport 
with the audience. Here is an example of ethos cited from St. Louis Community 
College (2015) : 
“ As a veterinarian with 30 years of experience, I have seen how even one 
incident of abuse can affect an animal for the rest of its life. ” 
Based on the example above, in short ethos is a strategy to persuade audience 
by using good character and good image of the speaker to draw high trust on the 
speaker. 
3. Pathos 
Only a good knowledge of the party to be persuaded will enable the persuader 
to identify their preferences and their most highly valued goals. Pathos relates to the 
emolyion of the audience. Certain goals, however, are known for their universality 
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and high value to humankind regardless of cultural differences; these include self 
representation, maintenance of a positive face, freedom, and the desire to be loved or 
admired. 
Aristotle also presented that emotion such as anger, pity, and fears, and their 
opposites, powerfully influence the rational judgment. 
Emotions biologically protect the most valued goals, manifested by either 
pleasant or unpleasant feelings. These values are emotionally loaded, therefore, so 
that pathos is triggered whenever they are invoked. Once the pathos trigger is pulled, 
the addressee may feel an urgent desire to achieve the goal or goals in question 
(Poggi, 2005). 
Persuasion process will be successful when the speakers are able to control 
the audience‟s emotion. Here is an example of  pathos cited from St. Louis 
Community Collage (2015) : 
 
’’Imagine this: a small dog sits in a dark, cold garage. His hair is matted and 
dirty; he is skinny and weak from going days without food. There is no water for him 
to drink, no person to give him love and no blanket to keep him warm at night. ‟‟ 
Based on the example above, the researcher concludes that pathos is a 
strategy to persuade audience by controlling audience‟s emotions to influence the 
rational judgement of the audience. 
Aristotle claims that mastery of these strategies belongs to those who 
understand such emotions, and how they are produced. Although these three appeals 
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are intertwined, the weight given to each may differ according to the context, the 
quantity of sentences used to express them, and the way they are presented.  
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CHAPTER III 
RESEARCH METHODOLOGY 
In this section, the researcher discussed the research method which includes 
some subsections such as: the research method, sources of data, instrument of the 
reaserch, procedures of data collection, and research technique. 
A. Research Design 
This research used a descriptive qualitative method because the data of this 
research are in the form of utterences, which are not statistically analyzed. The 
researcher analyzed the utterances twelve videos of the blind audition of the Voice 
USA 2018 in Youtube and the transcript of the Coaches persuasion. The researcher 
analyzed the data through describing and explaining the data based on Aristotle‟s 
theory of persuasive strategies. This research is a study about persuasion that focused 
on the Coaches persuasive strategies in the blind audition of the Voice USA 2018. 
B. Sources of data 
In conducting this research, the researcher took twelve videos of the blind 
audition of the Voice USA 2018 which have more than three million views in 
Youtube as the sources of data. The data in this research are videos and transcript. 
The reasercher took the data from the official youtube account of The Voice. 
C. Instrument of Research 
The instrument that is used in this research is the researcher herself as the 
instrument to get the data. Every step that done in this research is done by the 
researcher herself. In this research, the researcher used human experiences as the 
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instrument of the research. Barrett (2007) explained that in qualitative research , the 
instrument or research tools is the researcher himself/herself. Qualitative researcher 
as human instrument function to determine the focus of research, choose the sources 
of data, conduct data collection, assess data quality, analyze data, interpret data and 
make conclusion on the finding. 
D. Procedures of Data Collection 
In this research, the researcher applied some step in analizing the data : 
1.  First, the researcher downloaded twelve videos of the  blind audition‟s 
videos from the official youtube account of the Voice,  
2. Second, the researcher  watched the videos,  
3. Third, the researcher transcribed the videos  
4. And finally  the researcher categorized the data to answer the research 
questions based on Aristotle‟s persuasive strategies. 
E. Technique of Data Analysis 
After collecting the data, the researcher analyzed the data in some stages by 
using Aristotle‟s persuasive strategies. First, the researcher classified the kind of 
persuasive strategies used by the Coaches in the blind audition of the Voice USA 
2018 from the videos and the transcript based on Aristotle‟s persuasive strategies. 
Second, the researcher analyzed how persuasive strategies expressed by the Coaches 
in the blind audition of the Voice USA 2018 by analyzing the discourse. 
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CHAPTER IV 
FINDING AND DISCUSSION 
 This chapter consists of two sections, finding and discussion.   This section 
presents the result of this research and to answer the two of research questions that 
contains in chapter I. The goals of this research are  identifying the kinds of 
persuasive strategies used by the Coaches in the blind audition of the Voice USA 
2018 using Aristotle‟s persuasive strategies and analyzing how the persuasive 
strategies expressed by the Coaches in the blind audition of the Voice USA 2018. 
 Moreover, this section describes the results of this research in two main parts. 
They are finding and discussion. In finding, the reaseracher answers the questions 
problem. Then, in discussion, the finding is discussed deeply. 
A.   Finding 
 In this section, the researcher analyzed  the transcript of twelve videos in the 
blind audition of the Voice USA 2018. Based on the transcript, the researcher found 
many data which containing persuasive strategies. The data is in the form of 
utterences and words expressed by the Coaches of The Voice USA 2018. This 
research attempts to identify kinds of the persuasive strategies in this finding section 
Here is the table of data that  contains kinds of persuasive strategies expressed by the 
Coaches in the blind audition of the   Voice USA 2018. 
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Table 4.1 Kinds of persuasive strategies used by The Coaches in the blind 
audition  of The Voice USA 2018 
Coaches Persuasive Strategies Frequenc
y Logos Ethos Pathos 
Adam Levine 4 4 8 16 
Alicia Keys 5 4 9 18 
Kelly Clarkson 7 9 7 23 
Blake Shelton - 2 7 9 
TOTAL 16 19 31 66 
 
 Based on the table above, the researcher found there were 66 utterences of 
persuasion based on the twelve videos of the Voice USA 2018 used by the Coaches 
in the blind audition of the Voice USA 2018. Among the three strategies, pathos is 
the strategies which has the most  ocurences. It shows that the Coaches  in the blind 
audition of the Voice USA 2018 implied pathos most than other strategies in their 
utterences. As seen, pathos is  applied in as many as 31 times by the Coaches. It is 
followed by Ethos which is applied in as many as 19 times and the last  is logos 
which expressed 16 times out of 66.  
Meanwhile, for the Coaches, Kelly Clarkson comes out as the Coach with the 
most persuasion utterences. Kelly Clarkson applied 23 persuasion utterences, 
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followed by Alicia Keys with 18 persuasion utterences, Adam Levine with 16 
persuasion utterences, and the last is Blake Shelton with 9 persuasion utterences. 
In this part, the researcher explains about the way that is used by the Coaches 
in using persuasive strategies in some data to persuade the contestants to choose 
them based on Aristotle‟s persuasive theory, those are logos, ethos, and pathos. 
1. Logos 
 Logos in the data, found in sixteen utterences. The Coaches persuade the 
contestants by stating logical reasons, the Coaches used a specific fact and truth as a 
supporting evidence to give the contestants logical reason, so the contestants would 
give more trust to the Coaches. This is relevant with the thought of Aristotle (1967) 
that implied that logos refers to the clarity and integrity of the argument which is 
stressed on logic and appeal to the reason. The following data are the data which the 
researcher analyzed more which used logos. 
Kelly Clarkson  : Dang straight. Hannah Goebel. [Hits the table 
again]. Where are you from again? 
Hannah Goebel  : I live in Nashville. 
Kelly Clarkson  : See? See, Hannah? [She is standing up] I live in 
Nashville. He doesn't. He doesn't. [While she is 
pointing to Blake and Adam]. 
 The conversation above is taken from Video 1. The Voice 2018 Blind 
Audition – Hannah Goebel: “If I ain‟t got you”. In this video, the contestant is 
Hannah Goebel, she was singing Alicia Keys‟ song “If I ain‟t got you”. She was 
chosen by four of the Coaches but Alicia Keys got blocked by Kelly Clarkson. The 
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conversation above was when Kelly Clarkson asked Hannah Goebel where she was 
coming from, and Hannah Goebel answered that she lives in Nashville. After that, 
Kelly Clarkson proudly said that she lives in Nashville as well. It shows that she tried 
to persuade Hannah Goebel by saying the fact that she lives in the same area with 
Hannah. Kelly Clarkson tried to persuade Hannah Goebel using a fact that she lives 
in Nashville and she also used that fact as an advantage that the other coaches did not 
have. 
 Another example of logos also appears in the following utterences. This 
conversation was found in video 3. The Voice 2018 blind audition – Terrence 
Cunningham: “My girl”. 
Kelly Clarkson     : Although you have the most amazing voice, these 
shows are about strategy and, like, when to show 
what you can do and when to show a little more 
to keep you on the show and how to get you to the 
finale. I have been a contestant that's gotten to a 
finale, and the thing that's gonna keep propelling 
you through this show is doing the unexpected. I 
want you to succeed. [She is sitting and explain it 
seriously] 
Terrence Cunningham : Thank you. 
 In this video, the contestant was Terrence Cunningham, he was singing a 
song entitled “My girl”. He was chosen by four of the Coaches. In this conversation, 
Kelly Clarkson was trying to persuade Terrence Cunnigham to be chosen as his 
coach by using a logical reason. It displayed when she said that The Voice is about 
strategy, and Kelly was using  the fact that She is an alumni from the first American 
Idol which is also a talent show just like The Voice and she was actually coming out 
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as the first American Idol winner to convince Terrence more, she showed that she 
has the experiences and she knew the strategy to make a contestant like Terrence stay 
for long time and being a winner in The Voice. It is shown as logos because Kelly 
gave proofs to supports her argument. 
 In the next utterences, it was taken from Video 4. The Voice 2018 blind 
audition – Jackie Foster: “What about us”. 
Blake Shelton  : But...Alicia scares me a little bit. [he‟s looking to 
Kelly Clarkson] 
Kelly Clarkson : You know I scare you. [She‟s looking back to Blake 
Shelton] 
Audience    : [ Laughter ] 
Kelly Clarkson : I'd go with who believes in me the most, that 
turned around first. [She‟s talking to Jackie and 
explain to her] 
Jackie Foster  : You have a point. [She‟s pointing to Kelly in a 
second]   
 In this conversation, the contestant was Jackie Foster. She was singing a song 
entitled “What about us”. She was chosen by Kelly Clarkson and Alicia Keys. Kelly 
Clarkson cited the fact that she chose Jackie first so that Jackie should believe and 
choose her because of the fact that Kelly turned first showed that Kelly trusted Jackie 
more than Alicia did. 
 The last example of logos, found in the conversation from Video 10. The 
Voice 2018 blind audition – Kelsea Johnson: “Like i‟m gonna lose you”. 
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Alicia Keys  : You have a gift, and you have a reason why you 
were given that gift. And, um, I have won the show. 
I plan to win it again. I'm a monster. I'm a beast. I 
don't stop. [She‟s sitting and explaining with her 
hand gesture] 
Kelsea Johnson  : I agree. [Smile]  
Alicia Keys  : Right now, I'm in the studio with Chris Blue 
planning his plan. I am dedicated to what happens. 
[She continues explaining with her hand gesture] 
 In this dialogue, the contestant was Kelsea Johnson. She was chosen by 
Adam Levine, Kelly Clarkson, and Alicia Keys. The situation on the conversation 
above was when Alicia Keys trying to convince Kelsea to choose her as a Coach by 
mentioning a fact that Alicia has won The Voice in the previous season and she 
wanted to win again with Kelsea. She also gave a proof that she is a dedicated person 
which used ethos strategy, to supports her argument that she was able to win again. 
Alicia also claimed that she is working her plan with Chris Blue in the studio, as an 
evidence that she is such an ambisious person and she didn‟t tell lies. In this 
conversation, Alicia seems like trying to combine the three strategies, but the 
strongest is her logos. 
2. Ethos 
 This type of strategy also performed by the Coaches in blind audition of The 
Voice USA 2018. The Coaches persuade the contestants by conveying the 
trustworthiness and credibility of the Coaches. The Coaches used their reputation, 
image, character, previous record, and goodwill to get more trust from the 
contestants. This is relevant with the thought of Aristotle (1967) that ethos refers to 
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the ethical proof, or projected character of the speaker or the communicator, 
including their credibility and trustworthiness. Ethos in the data, found in nineteen 
utterences.  The following conversations are the conversations which the researcher 
analyzed more which used ethos. 
Adam Levine  : I'm excited to work with you, potentially, because if, 
typically, you do lean on the technical, there's no one 
better to help you with letting go and with getting 
on that other creative side than me. [He‟s sitting 
and explaining calmly with his hand gesture] 
Alicia Keys  : All right, Stephanie, who do you pick as your coach? 
[She asks Stephanie] 
Stephanie Skipper : Man. 
 The dialogue above found in Video 2. The Voice 2018 blind audition „ 
Stephanie Skipper: “Piece by piece”. Here, the contestant is Stephanie Skipper, she 
was singing “piece by piece”. She was chosen by Adam Levine and Blake Shelton.   
Adam Levine persuaded Stephanie to choose him by stating that he has the 
credibility to be a coach for her by saying that he is better and more creative on 
technical than the other coaches. 
 The next example  of ethos, found in Video 7. The Voice 2018 blind audition 
– Jaclyn Lovey: “Can‟t help falling in love”. 
Alicia Keys : Jaclyn, you know, I'm also a huge lover of the classic 
songs. I really get it, and I see exactly what we could do 
together. We'd be able to find songs that suit your voice, 
just like this one did, and we'll keep it pure. We'll keep 
it honest. We'll keep it genuine, and it'll be all about 
you. So, I really would love to do that with you. [ She‟s 
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sitting and explaining calmly with a smile and her hand 
gesture] 
 The contestant here is Jaclyn Lovey. She was chosen by Blake Shelton and 
Alicia Keys. The conversation showed Alicia Keys trying to persuade Jaclyn using 
her image by expressing that  she knew classic music which is the genre of 
Stephanie, and she knew what to do with Stephanie voice using her knowledge in 
music. 
 Another utterences found in a conversation that taken from Video 9. The 
Voice blind Audition – Justin Kilgore: “Tomorrow”. 
Kelly Clarkson  : How did you start singing? Like, what made you go 
for country music? [She ask Justin with her hand 
gesture] 
Justin Kilgore  : Reba McEntire -- I was obsessed with her when I 
was a little kid. 
Kelly Clarkson  : That is so weird! [She‟s standing happily] Oh, my 
God, 'cause she's my mommy-in-law! I'm just 
saying! Do y'all know Reba McEntire? [She Walks 
to Alicia and Adam and standing in front of Alicia 
and posing]  
[ Cheers and applause.] 
Kelly Clarkson : I've done a duet with her. We've had, like, a hit.   
[She walks back to her chair but stop and speak 
proudly] 
…… 
Kelly Clarkson : Her grandchildren are my children. I'm just saying. 
I'll call her. [She‟s sitting and speak in arrogant way] 
 On the conversation above, the contestant is Justin Kilgore, he was chosen by 
four of the Coaches but Blake Shelton got blocked. The dialogue above showed that 
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Kelly Clarkson persuaded Justin using her connection in music world. She convinced 
him by expressing her image and her connection, she showed that she knew Reba 
McEntire who is a legend in country music and also a family of Kelly which is the 
idol of Justin. Kelly also gave more evidence saying that she had a duet with Reba 
McEntire to show that she is close with his idol. 
 The last example of ethos, performed in the conversation below taken from 
Video 11. The Voice blind audition – Brynn Cartelli: “Beneath your beautiful”. 
Blake Shelton : Well, if you have watched, then you know that I have 
had more success with young females on this show 
than everyone else combined. And Kelly has 
absolutely no experience on this show whatsoever. 
[He‟s sitting and explaining with his hand gesture] 
Brynn Cartelli : Ooh.[ She covers her mouth with her hand] 
 The contestant in the dialogue above is Brynn Cartelli. She was singing 
“Beneath your beautiful”. She was chosen by Kelly Clarkson and Blake Shelton. The 
utterences about was when Blake persuaded Brynn by saying his credibility as a 
Coach in The Voice. He convinced her by saying that he is a really good Coach with 
so much experiences than Kelly in handling young female singer contestants like 
Brynn Cartelli. 
3. Pathos 
 Based on the data, pathos found in thirty one utterences. The Coaches 
persuaded the contestants using emotional appeal like giving admiration, praises, 
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happiness, anger, etc. The Coaches used right language choice, many language 
means, and imagination to strengthen their argumentation. This is relevant with the 
thought of Arustotle (1967) who implied that pathos refers to the audiences feelings 
and relies for persuasive effect on triggering audiences emotions such as happiness, 
sadness, satisfication, pity, or fear, etc. By using pathos, the Coaches tend to control 
the contestants‟ emotion. The contestants will not just respond emotionally but the 
values, beliefs, and point of view of the Coaches will be accepted well.  The 
following data are the utterences that include pathos. 
Adam Levine : I know that he didn't press his button, because he was 
literally scared. But that's a testament to how much of 
a gem you are. You are one of the greatest gifts we 
have been given on this show. Your voice humbles 
me, your presence humbles me, and I only want to be 
a guiding light for you moving forward. And I'm not 
gonna fight for the last word, 'cause I think it's 
beneath you. Christiana, you're one of the best 
singers I've ever heard in my life. I'm done. I'm done. 
[He‟s sitting and explaining his thought calmly with his 
hand gesture] 
 The utterences above were found in Video 5. The Voice 2018 blind audition – 
Christiana Danielle: “Hotline bling”. The contestant here is Christiana Danielle. She 
was chosen by Adam Levine, Kelly Clarkson, and Alicia Keys. In the utterences 
above, Adam Levine persuaded Christiana by controlling her emotion using 
imagination and givng praises. He expressed that Christiana is so valuable, making 
imagination that she is like a gem and she is the greatest gift on The Voice. Adam 
Levine also expressed many beautiful language style to strengthen his argument. 
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 Another utterences using pathos were found in the utterences below. This 
utterences were taken from Video 6. The Voice 2018 blind audition – Johnny Bliss: 
“Preciosa”.  
Adam Levine : I think that you have not only the voice that can -- that 
can go all the way here, but what I also believe is that 
there are those really rare moments where I can 
actually lose myself in something and feel something so 
incredible and overwhelming, and I-I had one with 
you. And so, I thought to myself, "Man, all I want to do 
is be part of this guy's journey of what you're doing up 
there," 'cause it was so, so special. So thank you very 
much. [He‟s standing and explaining in calm way using 
his hand gesture] 
Johnny Bliss : Thank you so much for those beautiful words. [ He smiles 
and touches his chest] 
 In this conversation, the contestant is Johnny Bliss. He was chosen by four of 
the Coaches but Kelly Clarkson got blocked by Adam Levine. Adam convinced 
Johnny by controlling his emotion, expressed many beautiful language means to 
make Johnny happy and feel special. 
 The following utterences of pathos found in Video 8. The Voice 2018 blind 
audition – D.R. King: “Believer”. 
Blake Shelton   : Man, I got to tell you, your voice is explosive. [He‟s 
sitting and speaking calmly] 
Alicia Keys       : Mm-hmm. [She mumbles] 
Blake Shelton : And I have a feeling that no matter whose version of 
whatever you sing, it's going to sound like D.R. King 
because you just have this natural gift. Literally, I 
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was feeling it right here, every note that you were 
singing. It was, like, "What in the hell is this guy 
doing to me? He's going to kill me!". [He‟s sitting 
and explaining calmly using his hand gesture] 
 The contestant in the conversation above is D.R. King. He was chosen by 
Kelly Clarkson and Blake Shelton. The utterences above showed that Blake 
persuaded D.R. King by showing his admiration and giving his praises to D.R.King. 
He showed how special D.R.  King‟s voice by expressing that D.R. King‟s voice is a 
natural gift. He also praised D.R. King to get good impression emotionally from D.R. 
King. 
 The last example of pathos is the conversation which is taken from Video 12. 
The Voice 2018 blind audition – Rayshun LaMarr: “Don‟t stop believen”. 
Alicia Keys    : I believe this is the place that you've been meant to 
come to right now. Your story is very, very 
inspiring. And we need somebody who will not let 
anything stop them. You are the living embodiment 
of that, and it makes me all the more just dedicated 
to helping your story come to life. [She‟s sitting and 
talking to Rayshun in calm way using her hand gesture] 
Kelly Clarkson : Adam, you just lost from that. I'm just gonna say. [She 
talks to Adam and Laughs] 
 In the conversation, the contestant is Rayshun LaMarr. He was chosen by 
Adam Levine and Alicia Keys. Alicia persuaded Rayshun by controlling his emotion 
using Rayshun‟s life story about him being a cancer survivor. Alicia using his life  
story to get with him emotionally by expressing that he is so precious and he has a 
very inspring story. 
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B. Discussion 
 In the finding section, the researcher presented the results of the research. In 
this section, the researcher gives deep explanations of the results in finding section. 
The researcher explains it deeply by explaining the use of persuasive strategies by 
the Coaches in the blind audition of The Voice USA 2018 in each episode. In this 
section also, the researcher includes ideas and thought of the researcher in discussing 
the finding. 
 The first in video 1. The Voice 2018 blind audition – Hannah Goebel: “If I 
ain‟t got you”, the contestant was Hannah Goebel who was singing a song by Alicia 
Keys which is “If I ain‟t got you”. She was chosen by four of the Coaches but Alicia 
was blocked by Kelly so that Alicia can‟t be chosen as Hannah‟s coach and also 
can‟t persuade Hannah to choose her. In this video, Kelly used a fact to support her 
statement that she used her only block in the seoson for Hannah as a logic fact and 
reason appeal as she expressed “Since I used my only block for the entire season…I 
used on Hannah” . In this episode, Kelly was chosen as Hannah‟s coach. Kelly 
Clarkson was chosen because she expressed four persuasive utterences and used the 
three strategies which are  two logos, one pathos, and one ethos. Adam Levine 
expressed three persuasive utterences and used the three strategies. Meanwhile, 
Blake Shelton only expressed one persuasive utterance by using one strategy which 
is pathos. The lack of persuasive strategies expressed by Blake is one of reasons he 
was not chosen because it can be a sign that he was not interested to be chosen 
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because of the lack of effort from Blake than the other Coaches. For Adam Levine, 
he was not chosen because his statements in his persuasive utterences not stronger 
than Kelly‟s. If Adam and Blake want to be chosen, they should have used logos 
strategy with stronger evidence and facts to beat Kelly.  
 Next, video 2. The Voice 2018 blind audition – Stephanie Skipper: “ Piece by 
piece”. The contestant in this video was Stephanie Skipper who was singing a song 
entitled “Piece by piece”. She was chosen by Adam Levine and Blake Shelton. In 
this video, the researcher found three persuasive utterences where Adam expressed 
two persuasive utterences by using two strategies which are pathos and ethos. 
Meanwhile, Blake expressed only one persuasive utterance by using pathos. In the 
end, Stephanie chose Adam to be her coach. Adam Levine was chosen because he 
used more strategies than Blake in his persuasive utterences and Adam had strong 
argument and good diction. Adam won the heart of Stephanie by controlling her 
emotion and expressed admiration utterences by using pathos as he expressed ” One 
of my favorite things about you is, like, you brought my attention to the really 
important thing, which is the song and the story and what's actually happening up 
there. The heart and the soul was there, and think that is the only place, at least on 
my team here, that is the only place I'd ever want to start”. Adam was being trusted 
by Stephanie by showing his credibility and his character as a professional singer and 
a good coach than the other coaches as he expressed “there's no one better to help 
you with letting go and with getting on that other creative side than me”. If Blake 
wanted to be chosen by Stephanie, he should have expressed more persuasive 
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utterences and used more strategies, at least balance with Adam by adding ethos 
strategy to make Stephanie believe that not only Adam has credibility but also Blake 
has. 
 Then, in video 3. The Voice 2018 blind audition – Terrence Cunningham: 
“My girl” the contestant was Terrence Cunningham who was singing “My girl”. He 
was chosen by four of coaches. In this video, each coach expressed one persuasive 
utterance. Blake Shelton, Adam Levine, and Alicia Keys used pathos. Meanwhile, 
Kelly Clarkson used logos in her utterences. Alicia Keys was chosen as Terrence‟s 
coach. Eventough Adam, Blake, and Alicia used the same strategy in their utterences 
but Alicia was better in expressing her feeling in her utterance than the other 
coaches. Alicia got the emphaty of Terrence by using her rhetoric words as she 
expressed “…So thank you for just bringing this beautiful honesty and -- and 
gorgeous artistry…” and variation in diction so that Terrence felt he connected 
emotionally with Alicia. To be chosen as Terrence‟s Coach, Adam, Blake, and Kelly 
should have expressed better rhetoric words and various diction than Alicia did, and 
also they should have expressed more sincere words. 
 Video 4. The Voice 2018 blind audition – Jackie Foster: “ What about us”. 
The contestant in this video was Jackie Foster who was singing a song entitled “ 
What about us”. She was chosen by Kelly Clarkson and Alicia Keys. In this video, 
the Coaches expressed seven persuasive utterences. In the end, Jackie chose Kelly as 
her coach. Kelly was chosen because she expressed more persuasive utterences than 
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Alicia which are five persuasive utterences. Meanwhile, Alicia only expressed two 
persuasive utterences. Kelly also used the three strategies which are two ethos, two 
pathos and one logos. Meanwhile, Alicia only used two strategies which are logos 
and ethos. Looking at the strategies used by Kelly and Alicia, Alicia has been lost by 
Kelly who collaborated all the three strategies in a really good way. She used 
evidence to support her statement and showed her credibility as a better coach than 
the other Coaches and the most  important thing was she used pathos by showing her 
admiration and happiness as she expressed “…that's what I've been waiting to turn 
my chair around for people... is somebody that shows me the versatility in their 
voice, where I could throw any song at them, and they'll be like, I got it”. toward 
Jackie which Alicia didn‟t expressed. If Alicia wanted to be chosen by Jackie, Alicia 
should have also used pathos strategy just like Kelly because Alicia lost to Kelly in 
the term of winning thw heart of Jackie. 
 In the video 5. The Voice 2018 blind audition – Christiana Danielle: “Hotline 
Bling”, the contestant was Christiana Danielle. She was singing a song entitled 
“Hotline bling”. She was chosen by Adam Levine, Alicia Keys, and Kelly Clarkson. 
The researcher found five persuasive utterences. Kelly expressed two persuasive 
utterences, Alicia also espressed two persuasive utterences, and Adam expressed one 
persuasive utterance. In the end, Alicia was chosen as Christiana‟s coach. 
Eventhough, Alicia only used one persuasive strategy in her persuasive utterences 
which is pathos compared to Kelly who used two strategies which are ethos and 
pathos. Alicia got to be chosen because she got the empathy of Christiana through 
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the feeling and emotions as she expressed “Well, Christiana, you're, like..stunning. 
It's like the craziest thing ever…and I was like, "No, I cannot even contain myself 
from the way that you make us feel." It is crazy! Like, what you just did was so 
exciting for music” that she delivered to Christiana. Kelly and Adam should have 
used more pethos strategy than Alicia to be chosen as Stephanie‟s Coach cause the 
fact that Alicia was chosen by only expressing pathos means that Christiana is a 
person who is easier to persuade by controlling her emotions. 
 Next, in the video 6. The Voice 2018 blind audition – Johnny Bliss: 
“Preciosa”. The contestant in this video was Johnny Bliss who was singing a spanish 
song “Preciosa”. He was chosen by the four of the coaches, but unfortunately Kelly 
Clarkson was blocked by Adam Levine. So, she can not be chosen by Johnny and 
can not give her persuasion. There is five persuasion utterences in this video. Adam 
Levine expressed two persuasive utterences which used logos and pathos. Alicia 
Keys expressed two persuasive utterences which both used pathos. Meanwhile, 
Blake Shelton expressed one persuasive utterences which used pathos. Blake was not 
chosen because of the lack of persuasion as the sign that he is not interested to be 
chosen by Johnny and he even helped Alicia and persuaded Johnny to choose Alicia. 
In the end, Johnny chose Alicia as his Coach. Eventhough, Alicia only used one 
strategy which is pathos compared to Adam who used two strategies which are 
pathos and logos. Alicia tend to get the empathy from Johnny by using her emotion 
and variation of language  to persuade Johnny as she expressed “…I would love to 
get to know you better and to continue to bring out of you that greatness that's 
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already inside and show the world what New York looks like” and also the help from 
Kelly and Blake who obviously taking side to Alicia. If Adam wanted to be chosen 
as Johnny‟s Coach, he should have expressed more pathos strategy to control 
Johnny‟s emotions. 
 Then, video 7. The Voice 2018 blind audition – Jaclyn Lovey: “Can‟t help 
fallig in love”. The contestant in this video was Jaclyn Lovey who was singing 
“Can‟t help falling in love”. She was chosen by Blake Shelton and Alicia Keys. The 
researcher found five persuasive utterences where Alicia expressed two persuasive 
utterences which used pathos and ethos. Meanwhile, Blake expressed  three 
persuasive utterences which used two pathos and one ethos. Eventhough, Blake 
expressed more persuasive utterences than Alicia, but Jaclyn chose Alicia than Blake 
because when Blake used pathos, the messages which Blake wanted to delivered to 
Jaclyn are not accepted well which is different with Alicia. What Alicia wanted to 
delivered to Jaclyn is accepted welland touch Jaclyn‟s heart and when Alicia used 
ethos, Alicia got the trust from Jaclyn by showing her credibility as a coach as she 
expressed ”… and I see exactly what we could do together. We'd be able to find 
songs that suit your voice, just like this one did, and we'll keep it pure. We'll keep it 
honest. We'll keep it genuine, and it'll be all about you…”. In the case to be chosen 
as Jaclyn‟s Coach, Blake should have expressed a better argument and good quality 
in expressing his words in persuading Jaclyn. 
 41 
 
 In video 8. The Voice 2018 blind audition – D.R. King:”Believer”, the 
contestant was D.R. King who was singing a song entitled “Believer”. He was 
chosen by Kelly Clarkson and Blake Shelton. In this video, the researcher found 
three persuasive utterences where Kelly expressed two persuasive utterences and 
using logos and pathos. Meanwhile, Blake only expressed one persuasive utterance  
which used pathos. In the end, D.R. King chose Kelly as his coach because Kelly 
expressed more persuasive utterences than Blake and also the argument and 
statement that is expressed by Kelly stronger because it was supported by evidence 
as she expressed ” …It was so well-executed. Your runs were sick. I think you got 
way more than we just heard”.  If Blake wanted to be chosen, he should have used 
logos strategy to compensate Kelly. 
 Next, video 9. The Voice 2018 blind audition – Justin Kilgore: “Tomorrow”. 
In this video, the contestant was Justin Kilgore who was singing a country song 
entitled “ Tomorrow “. He was chosen by the four Coaches, but Blake Shelton got 
blocked by Alicia Keys because Blake is the only country singer among the Coaches 
so he had more chance to be chosen, but he was got blocked, so he can not be chosen 
anymore. The researcher found seven persuasive utterences in the video. Kelly 
expressed three persuasive utterences that only used one strategy which is ethos. 
Alicia expressed three persuasive utterences where two utterences used logos and 
one utterance used ethos. Meanwhile, Adam only expressed one persuasive utterance 
which used ethos. In the end, Justin chose Kelly as his Coach. Adam was not chosen 
because he obviously expressed that he was not too interested in to be chosen and he 
 42 
 
didn‟t do many effort to convince Justin. Eventhough, Alicia used more strategy than 
Kelly, but Kelly managed to convince Justin by showing her credibility as someone 
who was a contestant in the past, as she expressed “…I am a country girl. But, man, 
if you don't pick me -- Oh, my God.  I was like you. I was a contestant. That's my big 
goal. It's not just to win this show. It's to win longevity for an artist.” and her ability 
as a coach and professional singer in the industry. If Alicia and Adam wanted to be 
chosen, they should have showed their credibility more than Kelly did because Kelly 
expressed triple ethos which make her argument stronger. 
 Then, in video 10. The Voice 2018 blind audition 2018 blind audition – 
Kelsea Johnson: “ Like I‟m gonna lose you”, the contestant was Kelsea Johnson who 
was singing a song entitled “Like i‟m gonna lose you”. She was chosen by Adam 
Levine, Alicia Keys, and Kelly Clarkson. There was six persuasive utterences where 
Kelly expressed three persuasive utterences by using three strategies. Alicia 
expressed two persuasive utterences by using two strategies which are logos and 
ethos. Meanwhile, Adam only expressed one persuasive utterance which used pathos. 
Kelsea chose Alicia as her coach eventhough Kelly used more strategies and 
expressed more persuasive utterences than Alicia, but the utterences expressed by 
Alicia were stronger and  has more quality than Kelly which succeed to influence 
Kelsea by showing evidence in the form of fact as she expressed ”… I have won the 
show. I plan to win it again. I'm a monster. I'm a beast. I don't stop.” and showing 
her quality as a good coach and professional singer. Kelly and Adam should have 
expressed a better argument than Alicia if they wanted to be chosen. 
 43 
 
 Next, video 11. The Voice 2018 blind audition – Brynn Cartelli: “ Beneath 
your beautiful”. The contestant in this video was Brynn Cartelli who was singing 
“Beneath your beautiful”. She was chosen by Kelly Clarkson and Blake Shelton. The 
researcher found four persuasive utterences where Kelly expressed three persuasive 
utterences which used the three strategies. Meanwhile, Blake only expressed one 
persuasive utterance which used ethos. In the end, Brynn chose Kelly as her Coach. 
Kelly was chosen because she expressed and used more persuasive strategies than 
Blake. Also, the persuasive utterences that expressed by Kelly were more excellent 
than Blake‟s as she expressed ” I love your voice. I think you're beautiful. I like that 
it could be a pop thing. It could be a singer/songwriter. It could be country. It could 
be -- You have a lot of different elements to your voice…” which Blake‟s arguments 
were not supported by trusted evidence. Meanwhile, Kelly used trustworthy 
evidence. If Blake wanted to be chosen as Brynn‟s Coach, he should have expressed 
more persuasive utterences and used more persuasive strategies than Kelly. 
 Last, in the video 12. The Voice 2018 blind audition – Rayshun LaMarr: 
“Don‟t stop believin”. The contestant was Rayshun LaMarr who was singing “Don‟t 
stop believing”. He was chosen by Adam Levine and Alicia Keys. In this video, there 
were nine persuasive utterences where Adam expressed five persuasive utterences 
which used two pathos, two logos, and one ethos. Meanwhile, Alicia expressed four 
persuasive utterences which used three pathos and one logos. In the end, Rayshun 
chose Adam as his Coach because Adam expressed more persuasive utterences than 
Alicia, and also Adam used more strategies than Alicia. Adam showed his character 
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credibility as a good coach by using ethos as he expressed “…But I'm the guy who's 
never gonna stop to make sure that you get as far as humanly possible on this show. 
I'm the guy” which is not used by Alicia. Alicia should have expressed another 
utterance which used ethos if she wanted to be chosen by Rayshun because she lost 
in the term of credibility. 
 Based on the discussion from the first video until the last video above, the 
researcher found the most used persuasive strategy by the Coaches the blind audition 
of The Voice USA 2018 is pathos because pathos is the easier strategy to be 
expressed because the speaker does not need evidence or logic reason where pathos 
only depends on the emotion and feeling as conveyed by Huckabee (2018) that 
pathos can be expressed with many ways and the evoking of emotion and feelings 
can be accomplished with many style or representation on various levels. Meanwhile, 
logos is the least used strategy by the Coaches in blind audition of The Voice USA 
2018 because the Coaches have to prepare carefully the logical reasons, evidences or 
facts to support their statement as conveyed by Huckabee (2018) that when a writer 
or speaker used pathos in his or her persuasion, he or she must avoid inflammatory 
language, and the speaker will carefully associate the statement or argument to the 
supporting evidence.  
 The reaction or response from the contestants after the coaches expressed 
persuasive strategies also different. When the Coaches used logos, the contestants 
showing their reaction by giving agreement, understanding, and big trust to the 
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Coaches‟ argumentation. When the Coaches used ethos, the contestants gave their 
respect to the coaches and gave high trust to the Coaches as the reaction. Then, when 
the Coaches used pathos, the contestants showed their reaction in the form of 
emotion by expressing their happiness, interest, empathy, and joy because positive 
words conjure feelings of love, excitement and happiness. 
 The results of this research are different with the previous study conducted by 
Aditama (2016) entitled Persuasion in International Journals: pragmatic analysis 
where he analyzed persuasive strategies in international journals written by native 
English authors and non native English authors. The results of his research showed 
the lack applications of pathos strategy and high applications of logos strategy which 
is opposite with the results of this research. This is because different object area and 
target audience of the persuader which are readers with high intelligence because it is 
in the area of education that is why the rules of logos strategy is very important. 
Meanwhile, the persuaders in this research are the Coaches of The Voice USA 2018 
and the target are the contestants which not demand high degree of persuasion 
because it is in the area of entertainment. But the research also has the similarity with 
this research which is the balance application of ethos strategy, it means that in many 
area ethos is an important strategy as stated by Aristotle (1967) that ethos is a 
persuasive strategy which has the biggest and strongest impact in persuasion.  
 The results of the persuasion made by the Coaches in the twelve videos in the 
blind audition of The Voice USA 2018 are Kelly Clarkson was chosen by five 
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contestants, Alicia Keys was also chosen by five contestants, Adam was chosen by 
two contestant, and the last is Blake who was not chosen by any contestant. Looking 
at the finding, Kelly is the Coaches who expressed the most persuasive utterences, 
then Alicia Keys in the second place, and then Adam Levine in the third place, and 
last one is Blake Shelton. The researcher can conclude that the amount of persuasive 
utterences expressed and strategies used can influence the audience beliefs and 
choice. Not only the amount of persuasive utterences and strategies that can 
influence the contestants‟ choice but the quality of the utterences which is the 
statements used also influence the decision of the contestant. 
 After analyzing the data using Aristotle‟s persuasive strategies, the researcher 
can conclude that Aristotle‟s persuasive strategies are very suitable to be implied on 
persuasive communication in the daily life in every area. Meanwhile, another 
persuasive strategies theory, for instance persuasive strategies brought by Keraf 
(2004) which are rationalization, identification, suggestion, conformity, 
compensation, projection, and displacement, the researcher thinks the theory brought 
by Keraf is only suitable to be applied only in the area of business and advertisement. 
Aristotle‟s persuasive strategies are really good to be applied in many area because 
this theory is more general than Keraf‟s whom his theory is more specific. But, 
Aristotle‟s persuasive strategies also has a weakness which is the theory doesn‟t 
include and explain about non-verbal aspects in persuasion that play a role in 
persuasive communication which means the theory is too focused on the utterences 
and words only. 
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 Persuasive strategy itself is a strategy and an ability needed by people in their 
daily life to be able to live every aspect of their life more easily. People with a very 
good persuasive ability will be able to attract the people around them to agree with 
the things they did and delivered. Persuasive strategies are the ability which very 
important for a business man to convince his business partner and advertisers to 
make the consumers buying their things. But persuasive strategy not only important 
in that cases, people can find many persuasive strategies applied in our daily life such 
as a teacher to his student, a student to his teacher, parents to their children, a child to 
his parents, a friend to another friend, etc.  
 In Islam, as a Moslem, the researcher found the application of persuasive 
strategies in many place. In Quran, the researcher found the application of persuasion 
which the words in Quran with a very good way trying to convince and invite people 
who read it to follow the beliefs of Moslems. Persuasion even very recommended to 
use in dakwah as the researcher found it in Quran surah An-Nahl as translated as “ 
Call (human) on the path of your God with good lessons and good wisdom and refute 
them in a good way,…” {An-Nahl:125}. The verse is the verse delivered to prophet 
Muhammad SAW to spread the beliefs of Islam in the path that Allah SWT has 
shown with good words, good wisdom, and good way. So, even in Islam we are 
recommended to persuade people with good manners and good words. But, when 
people persuade the other the important thing is not only the words expressed but 
also the people must have the good wisdom and manners in them.  
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CHAPTER V 
CONCLUSION AND SUGGESTION 
 In this Chapter, the researcher divided the section into two part, they are 
conclusions and suggestions. The first section is conclusions that contains the 
summary of the finding  and the discussion which are related toformulation and the 
objectives of the research. The second section is suggestions that contains the 
suggestions that the researcher wants to deliver to other researchers, academic 
society, and readers. 
A. Conclusions 
 Based on the analysis done by the researcher in the findings and discussions 
about persuasive strategies used by the Coaches in the blind audition of the voice 
USA 2018, the researcher can conclude as follows. 
1. There are three persuasive strategies used by the Coaches in the blind 
audition  of the Voice USA 2018. They are logos, ethos, and pathos. Based 
on the twelve videos analyzed by the researcher, the researcher found 66 
persuasive utterences. Among the three strategies, pathos is the most frequent 
strategy used by the Coaches which occurs 31 times out of 66 total data. It is 
followed by ethos which occurs 19 times out of 66, and the last is logos 
which occurs 16 times out of 66 utterences. For the Coaches, Kelly Clarkson 
comes out as the Coach who expressed the most persuasion utterences. Kelly 
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Clarkson applied 23 persuasive utterences (7 logos, 9 ethos, and 7 pathos), 
followed by Alicia Keys with 18 persuasive utterences (5 logos, 4 ethos, 9 
pathos), Adam Levine with 16 persuasive utterences (4 logos, 4 ethos, and 8 
pathos), and the last is Blake Shelton with 9 persuasion utterences (2 ethos 
and 7 pathos). 
2. The way of the Coaches using the three strategies are different. When the 
Coaches used logos, the Coaches persuade the contestants by stating logical 
reasons, the Coaches used a specific fact and truth as a supporting evidence to 
give the contestants logical appeal, so the contestants would give more trust 
to the Coaches. When they used ethos, they showed their reputation, 
credibility, image, character, and previous record to get more trust from the 
contestants. Then, when they used pathos, they used emotional appeal to 
control the contestants‟ emotion and expressed right language choice, various 
language means, and imagination to strengthen their argumentation. 
B. Suggestions 
1. To linguistics students 
 This research can be a reference of persuasive strategies in communication in 
the society. However, people must have some factors which make them in choosing 
the preferred strategies. The factors will be made to deeper analysis about the 
element and reason for applying the persuasive strategies. Thus, the researcher 
suggests the linguistics students to figure out the factors and functions to accomplish 
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mush better comprehension and understanding in the realizations of persuasive 
strategies. 
2. To other researcher 
 This research still has numerous weaknesses. It is still limited on the 
persuasive strategies used the Coaches on exact twelve videos of the blind audition 
of The Voice USA 2018. There are other kind of communication in the Voice USA 
2018 or another The Voice outside the USA or The Voice 2019 and so on. The 
researcher suggests the other researcher to conduct a further study focusing on 
persuasive strategies in another object or conduct another study that focusing on 
other kind of communication in The Voice. 
3. To the readers 
 This research demonstrates a review on persuasive strategies used by the 
Coaches in the blind audition of The Voice USA 2018 in the context of 
communication. The readers can understand more about the way to persuade people 
through the strategies. The researcher hope that this research h can be used as 
reference in applying persuasion in society. The researcher believes that the readers 
can apply the strategies in proper way in their communication. Thus, the researcher 
also suggests the readers to find more analysis and understanding of persuasive 
strategies in the other resources. 
  
 51 
 
BIBLIOGRAPHY 
Aditama, Madya Giri. 2016. Persuasion in International Journals: Pragmatic 
Analysis. Publication Article. Surakarta: Muhammadiyah University of 
Surakarta. 
Altikriti, Sahar. 2016. Persuasive Speech Acts in Barack  Obama’s Inaugural 
Speeches (2009, 2013) and The Last State of the Union Address (2016). 
International Journal of Linguistics. Jordan: Alzaytoonah University of 
Jordan. 
Argyropoulou, Vasiliki. 2017. Persuasive Strategies in Argumentative/Persuasive 
Discourse Written in Italian by Greek Second Language Learners.  
Aristotle. 1967. The Art of Rhetoric, translated by John Henry Fressy, William 
Heinemann Ltd. London. 
Barkley, E., & Anderson, D. 2008. Using the Science of Persuasion in the 
Courtroom. The Jury Expert 
Barrett, Janet R. 2007. The Researcher as Instrument: Learning to Conduct 
Qualitative Research Through Analyzing and Interpreting a Choral 
Rehearsel. Evanston: Northwestern University School of Music 
Bettinghaus, E. P., & Cody, M. J. 1987. Persuasive communication (4th ed.) New 
York: Holt, Rinehart & Winston. 
Brummet, B. 2000. Reading Rhetorical Theory. Orlando, FL: Harcourt College 
Publishers. 
Burke, K. 1969. A Rhetoric of Motives. Berkley, CA: University of California Press. 
Cline, Andrew R. 2002. Understand and Act: Classical Rhetoric. Speech Acts, and 
The Teaching of Critical Demonstration Participation. English and Political 
Science, University of Missouri-Kansas City.  
Cockcroft, Robert. 2004.  Putting Aristotle to the Proof: Style, Substance and EPL 
Group. Language and Literature. 
Corbett, E. P., & Connors, R. J. 1965. Classical rhetoric for the modern student. 
New York: Oxford University Press. 
Cutting, J. 2002. Pragmatics and Discourse: A Resource Book for Students. New 
York : Routledge. 
 52 
 
Cyphert, D. 2010. The Rhetorical Analysis of Business Speech. Unresolved 
questions: Journal of Business Communication 
Diamond, Gregory, and Cobb, Michael. 1999. The Candidate as Catastrophe: 
Lattitude Theory and the Problems of Political Persuasion. The University of 
Michigan Press. Ann Arbor. 
Fairclough, N. 2001. Language and Power 2nd Edition. London: Longman 
Hardin, K. J. 2001. Pragmatics of Persuasive Discourse in Spanish Television 
Advertising. Dallas: SIL International and the University of Texas at 
Arlington. 
Huckabee, Stephanie. 2018. Ethos, Logos, Pathos.     
https://huckabeeclassroom.com/ethos-logos-pathos.html ( Cited on 10th July 
2019) 
McCormack, Krista C. 2014. Ethos, Pathos, and Logos: The Benefits of Aristotelian 
Rhetoric in the Courtroom. Washington: Washington University 
Jurisprudence Review. 
Mukarromah, Nuckfi. 2016. Persuasive Strategies used in Slogan of Iphone 
Advertisement. Published thesis. Malang: State Islamic University Maulana 
Malik Ibrahim Malang. 
Mutz, Diana, Paul M. Sniderman, and Richard Brody. Political Persuasion and the 
Attitude Change. Michigan : The University of Michigan Press. 
Nothstine, William L. 1989. Influencing Others : A Handbook of Persuasive 
Strategies. United States : Course Technology 
Perloff, R. M. 2003. The Dynamics of Persuasion 2nd Edition. Mahwah, NJ: 
Lawrence Erlbaum. 
Poggi, Isabella. 2005. The Goals of Persuasion: Pragmatics and Cognition13:2.  
Rank, H. 1988. Persuasion Analysis: A Companion to Composition. Parkforest : 
Counter-Propaganda Press. 
Schmidt, R. W., & Richards, J. C. 1980. Speech Acts and Second Language 
Learning. Applied Linguistics, 
Shabani, Somayeh. 2018. Persuasive Strategies Towards Racial Appeal in Tony 
Morrison’s the Bluest Eye. International Journal of Applied Linguistics & 
English Literature. Tabriz Azad University, Iran 
 53 
 
Shabrina, Izzah. 2016. Persuasive Strategies Used in Hillary Clinton’s Political 
Campaign Speech, Published thesis. Malang: State Islamic University 
Maulana Malik Ibrahim Malang. 
Shihab, M Quraish. 2011. Tafsir Al-Mishbah, Pesan,Kesan dan Keserasian al-
Qur’an 4th Edition. Jakarta : Lentera Hati. 
Simons, H. (1990). The Rhetorical Turn: Invention and Persuasionin the conduct of 
inquiry. London: University of Chicago Press. 
St. Louis Community College. 2015. Pathos, Logos & Ethos. 
https://www.stlcc.edu/docs/student-support/academic-support/college-
writing-center/pathos-logos-ethos-sample-paragraph.pdf  ( Cited on 18th 
December 2018) 
Taillard, M. O. 2002. Beyond Communicative intention. UCL Journal in Linguistics 
14: 186-206. 
The Voice. 2011. The Voice 2018 – Season 14 Blind Auditions [Video File]. 
Retrieved from   
https://www.youtube.com/#/channel/UCpdK1NLHxEUGXc1gq2NxkTw  
Yule, G. 2006. The Study of language 3rd Edition. Cambridge: Cambridge University 
Press. 
Zainuddin. 2010. Persuasive Strategy Used by David Cameron in his  Political 
Campaign Speeches during 2009-2010 United Kingdom Prime Ministrial 
Election. Published thesis. Malang: State Islamic University Maulana Malik 
Ibrahim Malang. 
 
  
  
 54 
 
BIOGRAPHY 
Rika Nur Jannah was born in Makassar on October 12th 1997 as 
the second child of Muh. Jakri N and Naidah. She has three 
brothers, namely Muh. Rifky N, Tri Arjuna, and Muh. Khalid 
Kahfi. She started her study at Angkasa Lanud SRI Manado 
Kindergarden and graduated in 2003. In the same year, she 
continued her elementary school at SDI Tamamaung IV and graduated at SDI Balang 
– Balang in 2009. In the same year, she continued her junior high school at SMPN 3 
Sungguminasa and graduated in 2012. Next, she continued her study at SMAN 10 
Makassar and graduated in 2015. In 2015, she registered herself as a student of UIN 
Alauddin Makassar, Adab and Humanities facultyin English and Literature 
Department. During her study, she was active in several communities and 
organizations such as English Mania Meeting Club (EM2C) as a member and 
Student Association of English Literature Department as second vice president. 
If you have any question about her research, you may contact her in 
rikajannah12@gmail.com. 
 
 
